
 al will have to breath into the 
device, which will register his/
her Blood Alcohol Content, 
before he/she can start the 
vehicle. 

On the “bad” side, several 
pro-alcohol bills passed both 
houses and were signed into 
law by the Governor.  The 
most significant of these bills 

was SB192 that allows brewpubs 
to build in any wet county or 
municipality, bottle/can their beer 
and distribute it to other markets. 

For a list of other bills and a 
brief comment on key bills moni-
tored by ALCAP, check out our 
website at www.alcap.com. 

 
 

MONTGOMERY—The 
2011 Regular Session of the Ala-
bama Legislature was very differ-
ent from past Legislative Ses-
sions.  With more conservative 
leadership in place, this session 
saw bills introduced and passed 
which had never gotten out of 
committee before—some good 
and some bad. 

First, the “good.”  The best 
news of the 2011 Session was 
that NO pro-gambling bills, 
which had dominated past legis-
lative sessions, were introduced.  
They were glaringly absent from 
this year’s agenda, and for that,  
we are grateful! 

Another issue that received 
little or no attention in the past 
were pro-life bills.  This year, 14 
different pro-life bills were intro-
duced, six of them passed the 
Senate, but died in the House.  
One passed in both the House 
and the Senate and was signed by 
the Governor—HB18—the “20-
Week Pain Capable Bill” which 
prohibits abortions after 20 

weeks gestation since modern 
science discovered that babies in 
the womb can feel pain by that 
time.  While we are disappointed 
that the other pro-life bills did not 
pass, we celebrate in this one 
success story.  We also are gear-
ing up to get other pro-life bills 
passed next year by meeting with 
pro-life leaders to plan out a 
strategy before the 2012 Legisla-
tive Session. 

Another positive was the 
passage of HB361, "The Ignition 
Interlock Bill," which requires 
the use of an ignition interlock 
device under certain conditions to 
be placed in the vehicle of a con-
victed DUI driver.  The individu-

MONTGOMERY—The 
gambling corruption trial in 
which gambling bosses, Milton 
McGregor and Ronnie Gilley 
(who has already confessed to his 
roll in the vote-buying scheme), 
along with lobbyists, two former 
state senators, two sitting sena-
tors and at least one state em-
ployee is expected to last 
throughout the summer months. 

As the trial progresses, we 
should keep in mind that the 

defense attorneys will 
do everything they 
can to turn the atten-
tion away from the 
real issue in this 
case—Are the de-
fendants guilty of 
vote-buying and cor-
ruption?  That’s the only issue 
that matters in this trial! 

  This trial should serve as a 
reminder to us all that legalized 
gambling is not good for Ala-

bama! 
Continue to 

pray for everyone involved in 
this trial, and pray that the truth 
will be revealed! 

The “Good” and the “Bad” of the 2011 
Regular Session of the Alabama Legislature 
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P U R P O S E :  

The Alabama Citi-

zens Action Pro-

gram (ALCAP), 

originally founded in 

1937 as the Ala-

bama Temperance 

Alliance, serves as 

Alabama’s “moral 

compass.”  This 

ministry provides an 

outlet for churches 

throughout Ala-

bama to fulfill 

Christ’s command 

to His followers to 

be “salt and light”  

(Matthew 5:13-16). 



P A G E  2  

IMAGINE IMPACTING 

STUDENTS IN A WAY 

THAT WILL FOREVER 

CHANGE THE COURSE 

OF THEIR LIVES!— 

YOU CAN! 

By placing American 

Character Builders kits in 

your area schools or by 

leading your local church to 

provide these kits, you can 

make a positive impact on 

the lives of students in your 

community! 

BIRMINGHAM—American 

Character Builders has received 

the needed donations to begin 

production of our long-awaited 

kits!  We plan to “go to press” the 

middle of July and hope to have 

the kits in-hand by the first of 

August when schools begin to 

reconvene. 

The kits, as we have reported 

previously, will include a teacher’s 

guide, a CD with a PowerPoint 

program and other resource mate-

rials, and 30 student booklets.  

Additional student booklets can be 

acquired for a minimal cost.  Each 

kit will be available for a suggest-

ed donation of $99.95 and the first 

four kits we are producing will be: 

• Alcohol: It’s a Killer 

• Tobacco Awareness 

• Saying NO to Meth, Mari-
juana and Cocaine 

• The Bully Issue 

Recently, we had an oppor-

tunity to meet with leadership 

from the Birmingham/North Ala-

bama Council of the Boy Scouts of 

America about partnering with 

them to use our bully program in 

their local scout troops.  We are 

hopeful that this possible partner-

ship will open a door for us to 

partner with the 

Boy Scouts on a 

nationwide ba-

sis.  We will be 

pursuing other 

avenues for 

making our kits 

available, as 

well (such as the 

Girl Scouts). 

We are 

continuing to 

work on provid-

ing accompany-

ing Bible study 

materials for each kit.  These 

Bible studies will be designed 

primarily for student ministries, 

but all age groups should be 

able to adapt the studies to their 

specific needs. 

Since the basic kits are 

evidence-based in nature, they 

will be an invaluable resource 

for businesses and corporations.  

Businesses provide drug testing 

for their employees, but with 

American Character Builders 

materials, they can also be pro-

active in helping new or veteran 

employees learn how to make 

wise choices related to alcohol 

and drug use. 

Is bullying a problem in 

the workplace?  Our bullying 

program can also be an im-

portant resource to help employ-

ees improve their interpersonal 

skills. 

For more information and 

to order kits, visit us at 

www.AmericanCharacterBuilder

s.org. or call us at 205.985.9529. 

 

see more people using our ma-

terials to impact their local 

schools and communities. 

Our traditional presenters 

will still be available to schools 

at no cost to the schools.  How-

ever, the student booklets will 

not be made available unless 

the schools will make a dona-

tion for those booklets.  

Also, our presenters will 

We are grateful 

for the commit-

ment of our 

American Char-

acter Builders 

presenters, such 

as Dr. Charles 

Wynn, who go 

into the local 

schools in their area to present one 

or more of our programs.  As we 

get our kits published we hope to 

be available (at no charge) to 

show classroom teachers how 

to use the kits should those 

teachers and schools decide 

they want to acquire the kits 

for the suggested donation of 

$99.95 each. 

Contact us at 

www.AmericanCharacterBuild

ers.org or call 205.985.9529. 

American Character Builders News—ACB Kits expected to be 
available in August! 

Charles Wynn, one of our long-time American Character Builders presenters, 
mans his display at a recent student event 

American Character Builders 
is a 501c3 organization com-
mitted to teaching students 
character and the value of 
living  a healthy lifestyle 



Working to Separate an Unhealthy Combination – Alcohol and Sports 
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From the Fresh Story Blog - 2/1/11 
 
A new study has found that alcohol and 
sports make a truly dangerous combina-
tion, with one in every 12 fans leaving 
major sporting events drunk. The study 
was reported online in January this 
year, and will be published in the April 
2011 print edition of the journal Alco-
holism: Clinical & Experimental Re-
search. 

Researchers from the University of 
Minnesota conducted the research fol-
lowing 13 baseball games and three 
football games in 2006. Fans volun-
teered to participate in an anonymous 
breathalyzer test as well as a brief ver-
bal survey as they were leaving the 
event stadium. The study is the first 
ever in the U.S. to measure blood alco-
hol content levels in fans after profes-
sional sporting events. Here’s a sum-
mary of what they learned: 

• One in 12 fans was legally intoxicated 
when he or she left the event. 

• Fans under the age of 35 were nine 

times more likely to be drunk. 

• Fans who tailgated before a game were 
14 times more likely to leave the game 
drunk. 

• About one in four fans who tailgated 
said they had consumed five or more 
alcohol beverages while tailgating. 

Given the startling data of the study, 
public health advocates are calling for 
sobriety check-points and tests for fans 
after games, as well as discouraging tail-
gating and halting alcohol sales in the 

latter portion of games. While these 
measures are certainly a good start, 
others are working to disentangle alco-
hol and sports – especially when it 
comes to college sports. 

There are signs that sports can be 
freed from the alcohol connection. For 
example, among the 120 largest schools 
in NCAA Division 1, only about three 
dozen allow beer sales inside the stadi-
ums, and most limit alcohol sales to 
luxury suites. 

say, “Eat the 
fruit in mod-
eration;” He 
said, “DON’T 
EAT IT AT 
ALL!”  This 
book also 
shows that 
the Hebrew 
and Greek 

words for “wine” were used to speak of 
unfermented grape juice as well as ferment-
ed wine, and even the fermented wine of 
the ancient world was not as “potent” as 
the wines of today which are infused with 
ethyl alcohol.] 

Some preachers are afraid to speak on 
the subject of alcohol because they are 

Some preachers are afraid to preach 
against alcohol because they know that many 
within their own congregation drink and they 
are afraid that, if offended, those members 
will stop attending or (worse) stop giving to 
the church. 

Some preachers lack an understanding 
of what God’s Word says about the subject.  
They have “bought into” the popular belief 
that the Bible doesn’t teach total abstinence 
from alcohol, only moderation.  [In his book,  
Alcohol Today: Abstinence in an Age of In-
dulgence, Peter Lumpkins answers that claim 
by showing that abstinence is a basic princi-
ple found throughout God’s Word, starting in 
Genesis when God told Adam and Eve to 
abstain from eating the fruit from the tree 
of the knowledge of good and evil—He didn’t 

concerned with the church’s “image.”  As the 
argument goes, “Unchurched people see the 
church as negative—we’re always against 
something.”  Attempting to be positive in their 
preaching (an admirable quality), these 
preachers are often afraid to say something is 
“sinful.”  The Old Testament prophets weren’t 
afraid to challenge their culture and call sin 
what it is.  We should follow their example as 
we confront our culture concerning the use of 
alcoholic beverages! 

for the Metropoulos family, which ac-
quired Colt 45 through its purchase last 
year of Pabst Brewing Co., the fifth-
largest U.S. beer supplier by sales. 

The companies have removed caf-
feine from their products under pressure 
from U.S. and state regulators, but alco-
hol foes continue to raise objections to 
the amount of alcohol in the beverages. 

The level of alcohol in the 23.5 
ounce single can of Blast is about the 
same as the amount in four regular 12-
ounce beers. Industry watchdogs say the 
fruit flavorings and colorful packaging 
make the products attractive to underage 
drinkers. 

"This is a lot of booze in one can, far 
too much for a product that is potentially 
sexy and enticing for youth," said Bruce 
Lee Livingston, executive director of the 
Marin Institute, a California-based indus-
try watchdog group. 

 

By DAVID KESMODEL  
MARCH 18, 2011 
From The Wall Street Journal 
 
This isn't your father's Colt 45. 

The new owners of that malt-liquor 
brand, with the help of rapper Snoop Dogg, 
plan to unveil next month a label called 
Blast by Colt 45. The beverage will contain 
fruit flavors and 12% alcohol by volume, 
about twice the level of the original version 
of Colt 45. 

The move places the brand into a rap-
idly growing category that has drawn criti-
cism from lawmakers and anti-alcohol 
groups: high-alcohol, fruit-infused malt 
beverages. That makes Blast a risky debut 

Pabst's Horse of a Different Color: Colt 45 Enters Controversial Ring  

Why are some preachers afraid to preach against alcohol? 

N E W S     

http://freshstory.org/blogs/freshstory.php?p=126&more=1&c=1&tb=1&pb=1
http://online.wsj.com/search/term.html?KEYWORDS=DAVID+KESMODEL&bylinesearch=true
http://topics.wsj.com/person/d/snoop-dogg/5944


protect our citizens 
from such catastrophic 
events, would we 
not?!” 

I went on to say 
that every year in the 
United States, that 
same number (250-300 
people per week, or 
10,000-15,000 people annually) 
are killed on our nation’s highways 
due to alcohol use (not to mention 
other alcohol-related deaths, 
which number, on average, 
150,000 per year)!  Yet, instead of 
doing everything in our power to 
curb the loss of life, policy-makers 
keep passing laws that liberalize 
the sale and availability of alcohol! 

We encourage you to continue 
praying and giving to the tornado 
disaster relief efforts, but do not 
forget to support your local 
church, ALCAP and American 
Character Builders throughout 
the summer, as well.  It is through 

ALCAP and American Charac-
ter Builders join with everyone 
throughout the state in continued 
prayer and financial support for 
the April tornado survivors.  Hav-
ing pastored First Baptist Church 
of Pleasant Grove before coming 
to ALCAP, I have personal friends 
who lost their homes and family 
members. 

On that fateful day, April 27, 
2011, we saw 250-300 deaths from 
a string of tornados that swept 
through our state.  The next week, 
I asked legislators in the House 
Economic Development and Tour-
ism Committee, “What if we saw 
250-300 deaths from tornados in 
one of our 50 United States every 
week?  That would be devastating 
and there would be a call for every 
home and business to be equipped 
with storm shelters, new warning 
systems and satellite systems to be 
put into place and we would de-
mand that emergency  resources 
be given to find other solutions to 

the work of ALCAP and American 
Character Builders that we are try-
ing to curb the loss of life due to the 
use of alcohol and other drugs! 

Churches can give to ALCAP, 
and individuals, who want tax de-

ductions, should give to American 
Character Builders.  Both or-
ganizations are dependent on the 
faith community for support.  

 

2376 Lakeside Drive 

Birmingham, AL  35244 

Phone: 205.985.9062 (ALCAP); 205.985.9529 (ACB) 

Fax: 205.985.9015 

E-mail: jgodfrey@alcap.com or 

jgodfrey@AmericanCharacterBuilders.org  

Matthew 5:13-16KJV 
13Ye are the salt of the earth: but if the salt have lost 
his savour, wherewith shall it be salted? it is thence-
forth good for nothing, but to be cast out, and to be 
trodden under foot of men. 14Ye are the light of the 
world. A city that is set on an hill cannot be hid. 15Nei-
ther do men light a candle, and put it under a bushel, 
but on a candlestick; and it giveth light unto all that are 
in the house. 16Let your light so shine before men, that 

they may see your good works, 
and glorify your Fa-

ther which is in 
heaven. 

Alabama Citizens Action Program 

American Character Builders 

Our prayers are with the April 

tornado survivors, but consider this... 

“Alabama’s Moral Compass” 

We’re on the web! 

www.alcap.com & 

www.AmericanCharacterBuilders.org 

 


